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¡Yo no tengo papel!  That was the first 
phrase I learned working at Diamond 
Envelope when I was 16. We have no 
paper. As we come out of the pandemic 
and enter a new presidency, we find new 
challenges upon us in this great industry.

Pretty much everything in the world has 
gone up in cost and has become more 
difficult to obtain. We feel it at the gas 
pump, at restaurants when we go to 
dinner, at the grocery store, and most 
certainly in our careers. Paper, electronic 
components, and raw materials have all 
become more difficult to come by. We 
are all waiting longer in this society of 
immediate gratification that we have come 
to know. I believe the value of friendships 
has gone up too. We all need to rely on 
each other more to get us through. As 
we could not go out to eat and drink, 
neighbors who seemed distant were 
suddenly right next door.

As we navigate through this next phase 
and get back on track, let us remember 
to plan. Diamond Envelope is doing 

everything possible to secure paper and 
gear up for machine time in 2021. We 
have a great staff who will support your 
envelope needs. We have great vendors 
helping us with raw materials. Coated 
papers are going to be challenging, so if 
you have any needs on gloss or matte, get 
your orders in early. Custom size papers 
could also show some longer lead times, 
so plan and prepare. 

Paper-based communication is one of 
the most sustainable, environmentally 
friendly products in the world. It is also 
unfortunately one of the best kept secrets 
because technology is more economical. 
Luckily, marketers know that using direct 
mail drives business and drives revenue. 
The busy mailing season is arriving quickly 
and the holidays such as Labor Day are 
just around the corner. 

For your paper lead times and schedule, 
call your Diamond representative today to 
have all of your questions answered. 

AJ Jania

Fully present and 
effective listening
You get our undivided 
attention; you are our most 
important customer!

Clear communication
We will follow up everything in 
writing and confirm that you fully 
understand all of our policies and requirements. As 
soon as your order is released to production, you will 
receive an acknowledgement and we will invoice your 
order within 24 hours of its shipment.

Follow through
We personally check up on your job during the production process to make sure everything 
is running smoothly, and we are personally responsible for making sure all your unique 
requirements are met!

A knowledgeable team
We may not always have an answer for you, but there is a wealth of knowledge at Diamond 
Envelope. You can depend on us for solutions.

Honesty and integrity
Honesty and integrity are the fundamentals of good business. You can depend on us to be 
straight shooters. We will always be honest with you about what you can expect and any 
limitations we can foresee.

Empathy and sincerity
Your successes are our successes. If you are in a pickle, we’re here to help you! If you just 
need a sympathetic ear, we can do that too!

Did you know?

89% of consumers have switched to doing business with a competitor following a poor 
customer experience.
56% of people around the world have stopped doing business with a company because 
of a poor customer service experience.
91% of customers who are unhappy with a brand will just leave without complaining.

https://www.nextiva.com/blog/customer-service-statistics.html

What can I expect from my 
account representative at 

Diamond Envelope?

We’re so glad you asked!
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As of Monday, July 12th, Diamond Envelope celebrated 2,384 days without a 
lost time incident. This means we have not had an incident or accident that has 
prevented an employee from returning to work immediately. And while that is a 
great accomplishment to celebrate, it drives the safety team to know a bullseye is 
always on our safety targets.
It’s not a “watch your back” mentality when it comes to safety, but rather about 
the preventative safety measures we put in place each day. In addition to our 
onsite designated Safety Lead, every day at Diamond Envelope we have safety 
observations, safety write-ups, and safety-themed tool talks. Our safety program 
is a rotating group of employees that meets once a month to review topics of 
concern, action items and ideas between the office and manufacturing plant to 
promote employee safety. A “near-miss” is a common topic we learn from and 
strive to prevent in the future. Any follow-ups or corrections that come out of this 
meeting are immediately discussed and implemented. The week following the 
regular safety meeting, the Corporate Safety Team, which includes myself, meets 
to recap and push forward the initiatives that come out of the employee safety 
team meetings. 
Diamond Envelope is also a part of the prestigious Worker’s Comp Trust of 
Illinois (WCTI) program with high safety metrics for all membership apart of the 
trust. Quarterly, our loss control/loss prevention-trained specialist performs walk-
throughs and reviews our protocols and records. Annually, we have an in-depth 
safety audit, called a Member Safety Audit Program (MSAP). This audit consists 
of 15 pages with 143 questions worth 584 points in 7 different tiers. The annual 
audit is usually half a day to complete with our safety teams and loss prevention 
consultant.
Additionally, Diamond Envelope Corporation participates annually in the OSHA 
On-Site Consultation Program. While most manufacturers fear letting OSHA on-
site, we welcome the team to find improvements in our current equipment and 
processes. This program offers no-cost and confidential occupational safety and 
health services to small- and medium-sized businesses in all 50 states, the District 
of Columbia, and several U.S. territories, with the priority given to high-hazard 
worksites. This part of OSHA is separate from enforcement and does not result 
in penalties or citations. They help manufacturers identify workplace hazards, 
provide advice for compliance with OSHA standards, and assist in establishing and 
improving safety and health programs. Our annual visit was scheduled for June 
30th this year and we are excited to have the opportunity to apply for the Safety & 
Health Achievement Recognition Program (SHARP) once our initial results are in. 
This is a company-wide goal for the safety of our workforce.

Susan Foley, CEO

What does 2,384 days without a lost time incident mean?
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Work Anniversaries at Diamond Envelope

7/8 - 2 years

7/11 - 5 years

7/13 - 18 years

7/14 - 18 years

7/16 - 18 years

7/27 - 1 year

Kristin B.

Idelberto A.

Gilberto R.

Chris B.

Sandra F.

Tim S.

Emilia N.

9/3 - 2 years

9/11 - 4 years

9/16 - 36 years

9/17 - 8 years

9/19 - 22 years

9/25 - 35 years

9/29- 17 years

Alfredo R.

George S.

Jonpaul R.

Olga B.

Damon S.

Catarino V.

Francisco S.

Sandy V.

8/3 - 23 years

8/3 - 23 years

8/4 - 13 years

8/10 - 16 years

8/13 - 3 years

8/18 - 18 years

8/21 - 4 years

8/30 - 22 years
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Advocating the Right of Consumers to Choose How They Receive 
Important Communications
Diamond Envelope supports Keep Me Posted (KMP), an advocacy campaign led by 
independent, non-profit organization Two Sides North America to protect the right 
of all consumers to choose how they receive important information, on paper or 
electronically, free of charge.
Keep Me Posted is a pro-consumer campaign designed to provide educational and 
awareness programs that empower consumers to choose the best delivery method 
for their social and economic needs.
Mail remains a key part of people’s lives and it is essential for many, including seniors, 
people with disabilities , low-income families, and those without computer skills or 
access to the internet.
The transition to digital services and products must be balanced, with ample and 
equal consideration of infrastructure, consumer skills, technology, online access and 
consumer choice.
KMP has filed public comments with regulators, intervened directly with companies, 
published analyses of industry practices by sector and conducted consumer 
preference surveys however, its most critical advocacy is focused on informing and 
empowering consumers.
Visit keepmepostedna.org to view KMP’s extensive library 
of research, fact sheets and original reporting on a range of 
newsworthy topics that emphasize consumers’ need for paper 
options.

Keep Me Posted


